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 Find “West Palm Beach Blogging and Social Media” on: 
 
1. Facebook  (Public Group) 
2. Meetup.com 

 
 D.N.A. is hosting a Happy Hour at The Tap Room tomorrow night at 

7PM. First drink is free, appetizers provided.  
 Submit your URL for next week’s class to be critiqued by classmates 

when we discuss website design.  
 I’ll stay after class next week (Feb. 3) to help anyone who is 

struggling to get their site up and running.  

Quick Announcements 

https://www.facebook.com/groups/794979457296935/
http://www.meetup.com/West-Palm-Beach-Blogging-and-Social-Media/


What is a “BLOG?” 
A truncation of the expression “web-log,” later it was 

broken up, and the word weblog became we blog. 

 Until about 2009, blogs were 
usually the work of a single 
individual, covering a single 
subject.  

 
 Many early blogs were little 

more than an online diary that 
nobody read except your 
family and close friends.  

 

 Often they were anonymous IN 
CASE your family or friends 
read them.  

 

 Nowadays there a sense that a 
blog should have some sort of 
“purpose” to it. (Doesn’t have 
to, though.) 

 

 “Collaborative” blogs are now 
common. 

 



 Blogging is a BIG topic with lots of overlapping elements; 
we can’t cover it all. (But we’ll try.) 

 Everybody is probably at a slightly different place in their 
blogging experience, so it’s hard to make everything 
relevant to everyone. 

 We each have are own goals and not all of the things 
covered will be of interest to every student. 

 It will be difficult to give everyone sufficient individual 
attention to get their blogs up and running. Some 
“homework” is inevitable. 

Challenges of This Course 



Different types of blogs 
(The “WHY”) 

Personal 

 The online version of a journal, but 
tend to have a theme these days.  

 Sometimes it’s an individual dealing 
with a personal issue like weight 
loss or addiction or building a 
business.  

 Often it’s a person who has moved 
to another city or country, and 
wants to keep family and friends 
updated on his/her new life.  

 Others are devoted to a hobby or 
passion, like yoga, or woodworking, 
or photography, or cooking.  

For a Cause 

 Sometimes people blog to 
raise awareness for various 
causes such as: 

1.  Medical conditions (M.S., 
autism, breast cancer) 

2. Social issues (animal rights, 
world hunger, politics) 

3.  Public initiatives (high-speed 
train, organic food co-ops, 
parks and services). 



WHY (con’t) 

Professional 

 Businesses are incorporating blogging 
into their marketing plan. Important 
note: this is DIFFERENT from just 
having a website (static vs. dynamic).  

 Realtors in particular have really picked 
up on this. They have their websites, 
which lists their properties, contact 
info, etc. But then they have a blog, 
which is a resource for local 
knowledge … schools, stores, 
restaurants, etc.  

 Doctors, Dentists, Lawyers—they’re all 
blogging these days, giving free 
valuable content to the community.  

For Profit 

 These sites are created for the primary 
purpose of being an online business.  

 There are many ways to monetize a 
blog, and we will devote an entire 
module to this topic.  

 Sometimes they are actually 
eCommerce sites that add a blog to 
help with SEO and social sharing. 

 Daren Rouse from ProBlogger:     
About 4% of bloggers who are trying to 
make money with their blog make over 
$10k/month, typically after 7 years of 
blogging; 9% make over $1k/month, 
typically after 3 years of blogging. 

http://problogger.net/


“Niches” 

 Food/Cooking 

 Mommy 

 Fashion 

 Lifestyle 

 Travel  

 Destination 

 Techie Topics 

 Author 

 Art/Photography 

 Health/Fitness 

 Personal Finance 

 Entrepreneur 

 Hobby 

 Blogging about blogging 

(each of these have their own sub-niches) 



Before You Start 

 Have a well-defined 
strategy. 

 Don’t be aimless; you can 
change direction, but at 
least start with a goal in 
mind. 

 Set up a regular schedule 
and stick to it.  

 Consistency is key. 

 Put all the pieces in place 
as soon as possible.  

    (Which are?) 



How Far Can a Blog Go? 



• Started in 2009 

• Now over 110,000 visitors a day 

• 1,2M Facebook Fans 

• Blog led to her own shoe line 

• Featured in top fashion mags 

• Case study by Harvard B-School 

• Net revenues over $8, 000,000 

The Blonde Salad 

Chiara Ferragni 
 

http://www.theblondesalad.com/


Let’s say it again to be clear… 

 In 2014, she earned an 
estimated 8+ MILLION 
dollars!!! 

 30% came directly from 
her blog. 

 70% came from her shoe 
line (an indirect result of 
her blog). 

So what, exactly, is she selling? 

Answer: herself, her personality, her style 

No, not  
“just” shoes 



Ways to Monetize a Blog 
(full discussion in Session 6) 

 Advertising (Google Adsense, ad 
networks, banner ads, sponsorships) 

 
 Sponsored posts and sponsored 

mentions on social media 
 
 Affiliate products through affiliate 

networks (ex. Amazon, ClickBank, 
Commission Junction) 

 
 Guest Posts  
 
 Selling your own digital products 

(eBooks, apps, memberships, courses) 
 
 Crowd funding campaign; donations 

 



 Rejected Onion 
 Muppets With People Eyes 
 Hung Over Owls 
 Men Taking Up 2 Much Space On The Train 
 Kim Jong Il Looking At Things 
 Food On My Dog 
 Actresses Without Teeth 
 Shit No One Has Ever Said 
 White Men Wearing Google Glass 
 F U Auto Correct 

Back to reality 

But we call have to start someplace. 
Start with a name. 



1) Something catchy and/or recognizable. Don’t make 
people try to figure it out.  

2) Your own name or business, if it’s available. 

3) Try to keep your domain name under 15 characters (that’s 
without the .com). Shorter is better, and also your 
Twitter handle can be the same as your domain name.  

4) Avoid something that’s too close to something else.  

5) Avoid using numbers and special characters. Upper and 
lower letters won’t make a difference.  

Choose a DOMAIN NAME that describes 
your website or business activity 



 The most popular is GoDaddy.com. Prices will be 
about the same wherever you look, but sometimes 
you’ll find “first time” offers or bundled packages 
to entice you to use their service.  

 

 Variations – Should you buy the .net .org .me etc.?  

 

 What about misspellings? Other countries?              
(If you’re using another/second language, then 
maybe yes.) 

 

 Duration – If it’s your actual name or a business 
name that you’ve already established, then go long 
term. Otherwise, it’s up to you, but just know that 
it’s generally cheaper if you buy for longer. 

Buying a Domain 

http://www.jdoqocy.com/click-7948109-10378406-1438892975000
http://www.jdoqocy.com/click-7948109-10378406-1438892975000


 Just as your house needs a place in 
the physical world, your blog needs a 
place in the virtual one.  
 

 Think of your hosting service as your 
“online home” where you can store 
and display all your pictures and 
stories, while your domain name is 
the little sign in front of your house 
with your street number on it. 
 

Hosting –  
Own, Rent, or Borrow your Site? 

Me.com 



 This is “owning” your website 

     and hosting it on a remote server.  

 Many run on the WordPress.org platform 

 Pros: full control; nobody can take it away; endless 
options for customization; good for SEO 

 Cons: requires some technical knowledge; hosting 
service costs a bit of money (about $5-12/month) 

Self-Hosting  

https://www.siteground.com/index.htm?afcode=cd5614a3f82174acba779f8136e91125


 This amounts to “borrowing” a website, where you 
host your blog on a public server, such as Blogger. 

 It can be totally free, or you can pay a small annual fee 
($10) to use your own domain name. 

 Pros: Very cheap or even free; easy to set up, simple 
to use. 

 Cons: It’s not really yours, so they can decide to shut 
it down or start charging you to keep it; limited 
design options; not as good for SEO. 

Free Hosting 



 “Renting” your site. 

 These are similar to the free platforms, except you 
pay a monthly fee to have access to more advanced 
design options and tools. 

 Examples are Wix, SquareSpace, Weebly, and Shopify.  

 Pros: DYI professional-looking sites; good for 
eCommerce sites, with integrated shopping carts, etc. 

 Cons: Still somewhat limited customization; 
cumbersome; fees can include commission on sales. 

“Hybrid” 



Examples 



Free Blog on BLOGGER 

 You must have a Google 
account/profile 

 You may use their public 
domain totally for free 
(www.yoursite.blogspot.com) 

 Or you can buy your own 
domain and host it on 
Google’s Blogger platform.  

 
Watch me do it on YouTube (click the link):   
Setting Up a Blogspot Blog 

https://youtu.be/3gDAeWfzzc8
https://youtu.be/3gDAeWfzzc8
https://youtu.be/3gDAeWfzzc8
https://youtu.be/3gDAeWfzzc8


Pick a name and a theme 



Backend View (Dashboard) 



Editing Screen 



Working Preview 



Final Look 



 First you need a domain name, purchased from a site 
like GoDaddy. 

 Second you need a hosting company. I like 
SiteGround, but there are dozens. 

 Then you point your domain to the DNS (domain 
name server) of your host. Usually there are two. 

 Finally you install WordPress or other platform. 

 

Self-Hosted WordPress Blog  

http://www.jdoqocy.com/click-7948109-10378406-1438892975000
https://www.siteground.com/index.htm?afcode=cd5614a3f82174acba779f8136e91125


http://www.jdoqocy.com/click-7948109-10378406-1438892975000






 





WordPress Dashboard 



WP Editor 



“Front End” View 



 We will do live demonstrations in class. 

 I’ll show how to set up BOTH a self-hosted blog using 
the WordPress.ORG platform, and; 

 I’ll set up a free blog on WordPress.COM 

 To see how to set up a Blogspot blog using Google’s 
“Blogger” platform, watch my video on YouTube: 

 How to Set Up a FREE Blog on Blogger 

Don’t Get Discouraged! 

https://youtu.be/3gDAeWfzzc8
https://youtu.be/3gDAeWfzzc8

