
Blogging with WordPress 

Presented at: 



 “Blogging” is a BIG topic with lots of overlapping 
elements; we can’t cover it all. 

 In fact, I’ve changed the aim of the course from giving an 
“overview” to giving a “solution.” 

 That said, there’s more that one way to accomplish our 
goals. My idea is to give you the simplest way that I know. 

 “Content Marketing,” rather than a blog as a business. 

 It will be difficult to give everyone sufficient individual 
attention. Therefore, I’ve created an online companion 
course to review and supplement the in class materials.  

The Goals of This Class 



 

1. Join us on  Facebook  (Public Group: West Palm Beach 
Blogging and Social Media). This is where I  will post 
announcement and updates for classes. 

 

2. Our Class Notes: West Palm Beach Blogging and Social 
Media  (COMING SOON!) 

 

3. If you’d like, submit your URLs/profiles for next week’s 
class, to be critiqued by me and your classmates. Email 
me at: rickzullo@gmail.com 

Quick Announcements 

https://www.facebook.com/groups/794979457296935/
mailto:rickzullo@gmail.com


Before You Start 

 Have a well-mapped out strategy. (I’ll give you a final checklist.) 

  

 Don’t be random or aimless; you can (and probably will) pivot 
your direction, but at least start with an end goal in mind. 

 

 Understand the “best practices” of web writing. 

 

 Set up a regular schedule and stick to it.  

 

 Put all the pieces in place as soon as possible. (Which are? We’ll 
get to that!) 

 



How Far Can a “Blog” Go? 

• Started in 2009 

• Now over 160,000 visitors a day 

• 1,2M Facebook Fans 

• Blog led to her own shoe line 

• Featured in top fashion mags 

• Case study by Harvard B-School 

• Net revenues over $8, 000,000; 
30% came directly from her blog; 
70% came from her shoe line. 

Question:  So what, exactly, is 
she selling? 

Answer: herself; her personality, her style 

No, not  
“just” shoes 

Chiara Ferragni 
(The Blonde Salad) 

https://www.facebook.com/theblondesalad/
http://www.theblondesalad.com/
http://www.theblondesalad.com/
http://www.theblondesalad.com/
http://www.theblondesalad.com/


Ways to Monetize a Blog 

 Advertising (Google Adsense, ad 
networks, banner ads, sponsorships) 

 

 Sponsored posts and sponsored 
mentions on social media 

 

 Affiliate products through affiliate 
networks (ex. Amazon, ClickBank, 
Commission Junction) 

 

 Selling your own digital products 
(eBooks, apps, memberships, 
courses) 



6 Ways to Make Money Online 



Better Still…Content Marketing 

Facebook Page 

Website 
(Landing Page 
or Blog Post) 

Email 
Autoresponder  

Retargeting 

Opt-in Offer 

FB Posts and/or Ads 



 Give something valuable to get something valuable in 
return. Instead of the commercial, be the TV show. 
Instead of the banner ad, be the feature story. 

 

 Anticipate the information that your target audience 
is searching for, and deliver that to them in a helpful, 
engaging way. In doing so, they begin to “know, like, 
and trust” you and your brand, and will come to you 
for solutions to their needs. 

 

What is “Content Marketing?” 



 Rejected Onion 
 Muppets With People Eyes 
 Hung Over Owls 
 Men Taking Up 2 Much Space On The Train 
 Kim Jong Il Looking At Things 
 Food On My Dog 
 Actresses Without Teeth 
 Shit No One Has Ever Said 
 White Men Wearing Google Glass 
 F U Auto Correct 

Let’s Get Started! 

We all have to start someplace.  

Start with a name. 



1) Something catchy and/or recognizable. Don’t make 
people try to figure it out. Avoid “Web 2.0” names. 

2) Your own name or business name, if it’s available. 

3) Try to keep your domain name under 15 characters (that’s 
without the .com). Shorter is better, and also your 
Twitter handle can be the same as your domain name.  

4) Avoid something that’s too close to something else.  

5) Avoid using numbers and special characters. Upper and 
lower letters won’t make a difference.  

Choose a DOMAIN NAME that describes 
your website or business activity 



 The most popular is GoDaddy.com. Prices will be 
about the same wherever you look, but sometimes 
you’ll find “first time” offers or bundled packages 
to entice you to use their service.  

 

 Variations – Should you buy the .net .org .me etc.?  

 

 What about misspellings? Other countries?              
(If you’re using another/second language, then 
maybe yes.) 

 

 Duration – If it’s your actual name or a business 
name that you’ve already established, then go long 
term. Otherwise, it’s up to you, but just know that 
it’s generally cheaper if you buy for longer. 

Buying a Domain 

http://www.jdoqocy.com/click-7948109-10378406-1438892975000
http://www.jdoqocy.com/click-7948109-10378406-1438892975000


 Just as your house needs a plot of land in 
the physical world, your blog needs a 
place in the virtual one.  
 

 Think of your hosting service as your 
“online home” Actually, the inside of your 
home where you can store and display all 
your pictures, stories, etc., while the 
façade is front end of your website that 
the rest of the world sees.  
 

 Your domain name is the little sign in front 
of your house with your street number on 
it so that people can find you. 
 

Hosting –  
Own, Rent, or Borrow your Site? 

 Me.com 



 This amounts to “borrowing” a website, where you host 
your blog on a public server, such as Blogger or 
WordPress.COM. 

 It can be totally free, or you can pay a small annual fee 
($10) to use your own domain name. 

 Pros: Very cheap or even free; easy to set up, simple to 
use. 

 Cons: It’s not really yours, so they can decide to shut it 
down or start charging you to keep it; limited design 
options; not as good for SEO. 

Free Hosting 



 “Renting” your site. 

 These are similar to the free platforms, except you 
pay a monthly fee to have access to more advanced 
design options and tools. 

 Examples are Wix, SquareSpace, Weebly, and Shopify.  

 Pros: DYI “professional-looking” sites; good for 
eCommerce sites, with integrated shopping carts, etc. 

 Cons: Still somewhat limited customization; 
cumbersome; fees can include commission on sales. 
And you still don’t “own” it outright.  

“Hybrid” 



 This is “owning” your website 

     and hosting it on a remote server.  

 Many run on the WordPress.org platform 

 Pros: full control; nobody can take it away; endless 
options for customization; good for SEO 

 Cons: requires some technical knowledge; hosting 
service costs a bit of money (about $4-9/month) 

Self-Hosted WordPress Site  

 

https://www.siteground.com/index.htm?afcode=cd5614a3f82174acba779f8136e91125
https://www.siteground.com/index.htm?afcode=cd5614a3f82174acba779f8136e91125
https://www.siteground.com/index.htm?afcode=cd5614a3f82174acba779f8136e91125
https://www.siteground.com/index.htm?afcode=cd5614a3f82174acba779f8136e91125


Step by Step Guide 
(Will also be available online) 



1. Find Your Domain 

http://www.jdoqocy.com/click-7948109-10378406-1438892975000




3. Add Domain to Your Server 



 





Let’s do a live demo… 



WordPress Dashboard 



Website Design: 
Form Follows Function 

*When in doubt, keep it simple 

But first, a few examples of what NOT to do! 



Too many links! 



Poor Use of Contrast and White Space 

 Difficult to read, hard on the eyes 



 

Where am I supposed to look? 



OUCH! 

Looks like a unicorn threw up on the page.  Just pick 2-3 colors, PLEASE! 



A Big Hot Mess! 



 

* If your site looks ugly—or 
worse, complicated—people will 

never take the time to read it. 
 

 



 

 

 This is the first law of 
usability; the ultimate tie-
breaker when deciding if a 
design element works or 
not. 

“Don’t Make Me Think!” 



Make it as obvious as possible 



What is a Theme? 

 Themes are template files for WordPress 

that control where + how content is 
displayed on the front end of a website. 



Themes 
 

 
*No matter which you choose, it MUST be responsive.  

Thrive Themes 
 
Theme Forest 
 
Elegant Themes 

https://thrivethemes.com/affiliates/ref.php?id=4608
https://thrivethemes.com/affiliates/ref.php?id=4608
https://themeforest.net/category/wordpress
https://www.elegantthemes.com/gallery/category/responsive/


Layout 

Structure your content for maximum engagement.  

Entice your readers, don’t confuse them. 

But what does that mean? And 
how to I accomplish it? 



Header 

Navigation 

Slider/Hero 

Body – Pages or Posts 

Sidebars with Widgets 

Footer Area 

Anatomy of a WordPress Theme 



 The current trend is towards simplicity and UX rather than 
flashy, high design. Design elements should never get in the 
way of the content. 

 

 One reason: >63% of all webpage views are now on mobile devices.  

 

 To this end, make sure that your site has a responsive theme. 

 

 Less is more, both visually and in your written content. 

 

 Easy to understand navigation; menus, breadcrumbs, etc. 

 

 Reader-friendly contrast between text and background 

 

 Search Engine Optimized 

 

 Make it YOU! Don’t be generic, let your personality come through.  
 



*First Rule: 

Place your most important images and messages “above the fold,” 
including your CALL TO ACTION 

Now let’s get down to some specifics… 



 A Title 

 A Tagline 

 A logo or profile photo 

 A background/header image 

 

 All of these should be prominent and then also used 
consistently on your social profiles, email signature, 
business cards, and anywhere else that you’re found, 
both online and off.  In other words, BRANDING! 

Recognition and Consistency 
Your site should have: 



A “Typical” WordPress Site 

U.S.P. 

Your “Elevator Pitch” 

The 
fold 

http://preview.themeforest.net/item/perfectcv-responsive-cv-resume-theme/full_screen_preview/5230603?ref=sheamedia


You (or Your Business) in a Nutshell… 

Unique Selling Proposition 

 Keep it short, two sentences at 
max. 

 What makes you different than 
other brands? 

 Unique is often “better” than 
better. 

 Personality matters. A lot. 

 

Elevator Pitch 

 Explain what you can do for 
them in 30 seconds or less. 

 How can you make their life 
easier or better or richer? 

 Always emphasize benefits, not 
features. 

 



What we can learn from HEAT MAPS and 
eye movement patterns 



F-Pattern 

 The natural tendency to scan text 



Regardless of any specific layout design, viewers are more likely to first look at 
the biggest, brightest, and most highly contrasted elements on a page. 

That said…       



 

 Sliders: no longer considered effective. In fact, heat maps tell us that they are 
largely ignored. Favor a simple background image with “Call to Action” instead. 
 

 Left vs. Right Sidebar: The “F-Pattern” tell us that the left gets 70% engagement 
while right gets only 30%, so decide which content is most important. (Or 
eliminate the sidebar entirely?) 
 

 Don’t fear white space. Readers need a place to let their eyes rest. 
 
 Larger fonts. What text size are you currently using? It doesn’t matter…make it 

bigger.  
 
 Speaking of text, use bold often, italicized rarely, and underlined never. (Why?) 

 
 Break up text with headings, images, and bullets. 

 
 Responsive, NOT mobile optimized.  

 
 

Other Design Considerations 



 We will do more demonstrations in class.  Ask questions! 

 

 Class notes at:  

    West Palm Beach Blogging and Social Media 

 

 Join the discussion on our Facebook Group Leave your 
questions on the page. 

 

Don’t Get Discouraged! 

http://simpledigitalbranding.com/west-palm-beach-blogging-and-social-media/ 
https://www.facebook.com/groups/794979457296935

